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EVENT HIGHLIGHTS

45
This 12th annual food and wine event was held on El Paseo in Palm Desert, California

with additional culinary activations held throughout the Coachella Valley.

FOOD, WINE, AND SPIRIT EXPERIENCES, INCLUDING
� 21 CELEBRITY CHEF DEMONSTRATIONS
� 6 CELEBRITY CHEF BOOK SIGNINGS
� 6 ANCILLARY TASTING EXPERIENCES
� 3 SILENT AUCTIONS
� 2 GRAND TASTINGS
� 4 CELEBRITY CHEF DINNERS
� 1 JAMES BEARD GOURMET LUNCHEON
� 1 SUNDAY BRUNCH
� 1 CELEBRITY CHEF RECEPTION

950+
STAFF, SPONSORS, AND TALENT 
ANIMATED THE EVENT, INCLUDING:
� 345 STAFF
� 235 VOLUNTEERS
� 140 CULINARY STUDENTS
� 61 WINERIES
� 57 RESTAURANTS
� 48 SPONSORS AND PARTNERS
� 35 CELEBRITY & LOCAL CHEFS
� 15 VENDORS
� 14 SPIRIT BRANDS & CRAFT BREWERIES

$24,030
CUMULATIVELY RAISED FOR FIND FOOD BANK AND 

THE JAMES BEARD FOUNDATION AS A RESULT OF 
PALM DESERT FOOD & WINE ACTIVITIES
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TESTIMONIALS

“The Saturday and Sunday Grand Tastings 
were both superb with excellent food and 

plentiful wine while not being too crowded. 
The Sunday Jazz Brunch by Meg Bickford 
was also fun and the food was wonderful.”

– Charles (Flagstaꢀ , AZ)

“I love the fact that you pay a set price 
and can go to the event without any 

additional cost. We were able to taste 
anything we wanted freely. So nice! 

The whole event was very well done.”
– Caroline (Beaverton, OR)

“I went with two girlfriends from out of 
town and we had the best time. Food 

was absolutely amazing. We added more 
restaurants to our ‘go to’ list. The tastings 

were very informative. We found new wines 
we otherwise wouldn’t have tried, learned 

about wineries in the area to try for another 
girls weekend. The crowd and vendors were 
very friendly and added to the excitement. 

Can’t wait for next year.”
– Tracey (Mashpee, MA)

“Loved the chefs chosen for this year.”
– Constance (Palm Springs, CA)

“The date farm tour was well organized, 
comfortable, fascinating, led by amazing 

farm families (the Kecks and the Aziz Farm 
couple), entertaining , educational, and it 

included a fantastic lunch out on the farm. 
We enjoyed every minute. We hope to do it 
again and more similar events. Five Stars.”

– Marilynn (Palm Desert, CA)
“I have attended the Taste of Washington 
for more than a decade, and must admit 

this event outshined it in all categories! The 
o¢ ering of food was the nicest surprise, 
the caliber and quantity and exceptional 

preparation really raised the bar.”
– Sally (Seattle, WA)

“I live in Northern California and I plan 
to come back next year with a 

group of friends so that we can enjoy 
all aspects of the events.”

– Debra (Walnut Creek, CA)

“Well organized. Line to enter moved 
quickly, tastings were spread apart and 

many to choose from, cooking demos had 
plenty of seating.”

– Martine (Seattle, WA)

“The venue (The Fletcher House) was 
spectacular and the perfect setting 
for the Celebrity Chef Reception. 

Being in the industry, I was able to see 
many of the San Francisco chefs that 

I’ve known over the years...”
– Tracey (Rancho Mirage, CA)

“Afrim Pristine event was great. The setting 
was very good and his passion for cheese 

was sensational and very entertaining. The 
cheese and wine tastings were also very 

good. The Sunday Grand Tastings was over 
the top. Everything we tasted was excellent. 

The vendor representatives were friendly 
and more than happy to discuss their wines 

and food. We loved it.”
– Frank (Rancho Mirage, CA)

“The Sunday Brunch was fantastic. Food 
was phenomenal. Sunday Grand Tasting was 

a great experience as well.”
– Susan (Orange County, CA)

“We loved everything about the event. 
The fast check-in, the food, the wine, the 

booths, the vendors. Everything!”
– Gina (La Quinta, CA)



ATTENDANCE +
GEOGRAPHIC COMPOSITION 
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ATTENDANCE GROWTH

6,492
TOTAL ATTENDANCE
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ATTENDEES FROM MANY
STATES INCLUDING:

ARIZONA
CALIFORNIA
COLORADO

CONNECTICUT
FLORIDA
GEORGIA

IDAHO
ILLINOIS

IOWA
KANSAS

KENTUCKY
LOUISIANA

MAINE
MARYLAND

MASSACHUSETTS
MICHIGAN

MINNESOTA
MONTANA
NEBRASKA

NEVADA
NEW MEXICO

NEW YORK
NORTH CAROLINA

OHIO
OREGON

TENNESSEE
TEXAS
UTAH

VERMONT
VIRGINIA

WASHINGTON
WISCONSIN

GEOGRAPHIC COMPOSITION

california (top four regions)

Greater Los Angeles  11%
Orange County  4%
Northern California  4% 
San Diego County   3%

outside california

West (excluding California) 13%
South 10%
Northeast  4%
Midwest 2%
Canada 2%

44%
OF 2024 ATTENDEES 
CAME TO THE AREA 
SPECIFICALLY FOR

PALM DESERT FOOD & WINE

43%

57%
Out-of-Market

Coachella Valley



DEMOGRAPHICS
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DEMOGRAPHICS

AGE
9%
26–45

16% 
46–55

39% 
56–65 

36% 
66+

HOUSEHOLD INCOME*
6% 

$50k-$99k
12% 

$100-$149k
14% 

$150k-$199k 
40% 
$200k+

*28% of respondents did not answer the household income question 



ECONOMIC IMPACT
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ECONOMIC IMPACT

Source: Modernism Week 2024 Economic Impact ($523 per person) – Average PDFW ticket transaction per customer was $386.70

$1,935,330The 2024 Economic Impact



MEDIA + MARKETING
PROMOTIONAL VALUE
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MEDIA + MARKETING PROMOTIONAL VALUE

Palm Desert Food & Wine’s 2024 media and marketing coverage total value of
$1,599,166 resulted in 20,773,916 impressions to expose and brand

El Paseo as a premier Southern California shopping destination.

PRINT ADVERTISING VALUE
(1,560,521 TOTAL READERSHIP)$144,531

PRINTED COLLATERAL 
+ DISTRIBUTION VALUE 
(53,750 UNITS PRINTED)$98,352
SOCIAL MEDIA VALUE

(2,362,511 VIEWS / IMPRESSIONS)$462,651
DIGITAL ADVERTISING VALUE 
(690,000 BANNER IMPRESSIONS / 

1,400,000 NEWSLETTER IMPRESSIONS)$332,680

TELEVISION ADVERTISING VALUE
(2,000 SPOTS / 

140,000 AUDIENCE EXPOSURE)$78,000
RADIO ADVERTISING VALUE 

(956 SPOTS / 
1,004,613 AUDIENCE EXPOSURE)$36,652

DIGITAL BILLBOARD VALUE
(7,100,000 IMPRESSIONS)$17,500

EDITORIAL AND 
PUBLIC RELATIONS VALUE
(6,462,521 TOTAL IMPRESSIONS

ACROSS ALL CHANNELS)$428,800



132024 PARTNER SUMMARY // PALM DESERT FOOD & WINE 2024

PRINT ADVERTISING

PRINT ADVERTISING VALUE
(1,560,521 TOTAL READERSHIP)$144,531

LOS ANGELES MAGAZINE
SAN DIEGO MAGAZINE

ORANGE COAST MAGAZINE
PALM SPRINGS LIFE ANNUAL ISSUE

PALM SPRINGS LIFE
THE GUIDE

McCALLUM THEATRE PROGRAM
EL PASEO CATALOGUE

TASTE
FOOD & WINE PROGRAM
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PRINTED COLLATERAL

PRINTED COLLATERAL 
+ DISTRIBUTION VALUE 
(53,750 UNITS PRINTED)$98,352
POSTERS & EVENT SIGNS

RACKCARDS
POSTCARDS

RECIPE & MENU CARDS
WINE PLACEMATS

SCHEDULE OF EVENTS BOOKLET
MENU RECIPE BOOKLETS

THE COMMANDER’S PALACESUNDAY JAZZ BRUNCH
SUNDAY, MARCH 24, 2024

2024 SCHEDULE OF EVENTS

Celebrity Chef Date Farm Tour & Lunch 

– assorted stuffed dates (tray pass) –
Lemon Ricotta & Basil Pesto

Bacon Wrapped with Blue Cheese & Harissa Aioli
Chicken Liver Mousse & Pine Nut Brittle

– entree (family style) –
Chicories & Romaine

with Snap Peas, Roasted Carrots, and Date Vinaigrette
Orzo Pasta Salad

with Arugula, Salumi, Roasted Dates, Olives, Feta, Preserved Lemon, and Pine Nuts
Grilled Half Chicken

Broccolini, Black Garlic BBQ Sauce, Frisee
Turkey Sandwich

Swiss, Lettuce, Tomato, Balsamic-Date Jam, Sourdough
– dessert (family style) –

Valrhona Chocolate Sticky To­ ee Pudding
with Chocolate To­ ee Sauce and Chantilly Cream

–––––––– menu ––––––––

THURSDAY, MARCH 21, 2024
HADLEY DATE GARDENS, THE PACKHOUSE, AND AZIZ FARMS

JAMES BEARD GOURMETFOUR-COURSE LUNCHEON
FRIDAY, MARCH 22, 2024

palmdesertfoodandwine.com

TYLER FLORENCE DOMINIQUE CRENN

ZAC YOUNGAARTI SEQUEIRA

GALE GAND AFRIM PRISTINE

CHRIS OH

ANGELO SOSA

JAMIE GWEN

MARY SUE MILLIKEN

SUSAN FENIGER

AISHA IBRAHIM

Welcome to theCheese Masterclasswith Afrim Pristine
Welcome to the

Celebrity Chef Reception

DOMINIQUE CRENN ZAC YOUNG

JAMIE GWEN

ANGELO SOSA

MARY SUE MILLIKENSUSAN FENIGER

AFRIM PRISTINEGALE GAND

TYLER FLORENCE

MEG BICKFORDAISHA IBRAHIM

AARTI SEQUEIRA

CHRIS OH JEREMY LOOMIS

March 21–24, 2024
at The Gardens on El Paseo
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SOCIAL MEDIA

SOCIAL MEDIA VALUE
(2,362,511 VIEWS / 

IMPRESSIONS)$462,651
FACEBOOK, X, AND

INSTAGRAM



162024 PARTNER SUMMARY // PALM DESERT FOOD & WINE 2024

DIGITAL ADVERTISING

DIGITAL ADVERTISING VALUE 
(690,000 BANNER IMPRESSIONS / 

1,400,000 NEWSLETTER IMPRESSIONS)$332,680
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TELEVISION, RADIO, AND DIGITAL BILLBOARD

TELEVISION ADVERTISING VALUE
(2,000 SPOTS / 

140,000 AUDIENCE EXPOSURE)$78,000

RADIO ADVERTISING VALUE 
(956 SPOTS / 

1,004,613 AUDIENCE EXPOSURE)$36,652

DIGITAL BILLBOARD VALUE
(7,100,000 IMPRESSIONS)$17,500

LOS ANGELES: 
(10 billboards daily, rotating 
within a 16 billboard system)
1. I-60 & 57
2.  I-10 & 605
3.  I-10 & Convention 

Center Way
4.  Sunset Blvd next to  

Roxy Theatre
5.  Santa Monica Blvd &    

La Brea
6.  170 & Hollywood Blvd
7.  I-5 & 710
8.  605 & Los Angeles St
9.  210 & S. Azusa Ave
10. I-60 & Fairway Drive
11. I-15 & 210
12. I-10 & Cherry Ave
13. I-15 & Milliken
14. I-5 & Scout Ave
15. 91 & Palisades Drive
16. 91 & Paseo Grande

SAN DIEGO:
(10 billboards daily, rotating 
within a 14 billboard system)
1.  I-8 & 95
2.  I-8 & 1st Ave
3.  I-15 & 52
4.  I-5 & 52
5.  I-15 & Miramar Road
6.  I-5 & Sorrento 
7.  I-8 & Waring Road
8.  I-8 & 805
9.  I-5 & Garnett
10. 52 & Mission Gorge
11.  125 & Lake Murray
12.  125 & University Ave
13.  I-15 & Adams
14.  163 & Friars
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EDITORIAL AND PUBLIC RELATIONS

EDITORIAL AND 
PUBLIC RELATIONS 

VALUE
(6,462,521 TOTAL 

IMPRESSIONS ACROSS 
ALL CHANNELS)$428,800

KESQ
NBC

COACHELLA VALLEY
INDEPENDENT

LOCALE
PALM SPRINGS LIFE

THE GUIDE
PALMSPRINGSLIFE.COM

PR ACTIVATIONS:
Media Marketplace at

IPW San Antonio
Society of American

Travel Writers
International Media
Marketplace NYC

Visit California
Chicago Media Reception

Visit California
Dallas Media Reception

Greater Palm Springs
Foodie FAM



SURVEY RESULTS
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SURVEY RESULTS

How many years have you attended Palm Desert Food & Wine?

0% 10% 20% 30% 40% 50% 60%

59%1 Year (This was 
my fi rst year)

2–3  Years

4–5  Years

6 or More Years

22%

10%

9%
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SURVEY RESULTS

How did you learn about Palm Desert Food & Wine 2024?
(Please check all that apply)

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

41%Palm Springs Life Magazine

Word of Mouth

Other*

Email Marketing 

Social Media

Television

Newspaper

Digital Display Ads

Billboard

Radio

Charity

29%
19%

17%
15%

9%
2%

1%
1%
1%
1%

*Other Includes: web search, invited via friend, past attendee, & sponsor invitation



222024 PARTNER SUMMARY // PALM DESERT FOOD & WINE 2024

SURVEY RESULTS

How would you rate your overall experience at this year’s event?

0% 10% 20% 30% 40% 50%

44%Excellent

Very Good

Good

Fair

Poor

26%

17%

9%

4%
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SURVEY RESULTS

How likely are you to attend Palm Desert Food & Wine in the future?

0% 10% 20% 30% 40% 50%

44%Defi nitely

Very Likely

Likely

Unlikely

23%

18%

19%
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SURVEY RESULTS

How likely are you to recommend Palm Desert Food & Wine
to a friend, family member, or colleague?

0% 10% 20% 30% 40% 50% 60% 

54%Defi nitely

Very Likely

Likely

Neither Likely or Unlikely

Unlikely

14%

6%

8%

18%
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SURVEY RESULTS

What additional activities would you like to see added to the event?
(Please check all that apply)

0% 10% 20% 30% 40%

33%Cooking Classes

Mixology Seminars

Food Trucks

Chef Competitions

Other*

22%

15%

9%

21%

*Other Includes:  wine focused seminars with sommeliers, tours (like Date Farm Tour), & cooking shortcut seminars



262024 PARTNER SUMMARY // PALM DESERT FOOD & WINE 2024

SURVEY RESULTS

Did you stay overnight in the Palm Desert area?

56%Yes

No 44%

0% 10% 20% 30% 40% 50% 60%
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SURVEY RESULTS

How long was your visit to Palm Desert area?

0% 10% 20% 30% 40% 50%

40%2 Weeks or More

6–10 Days

2–5 Days

1 Day

11%

23%

26%
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SURVEY RESULTS

Did you travel here specifi cally for Palm Desert Food & Wine?

If you answered “Yes,” did you add days on either end  
to make your stay in the Palm Desert area longer?

Yes  

No 74%

26%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Yes

No

44%

56%

0% 10% 20% 30% 40% 50% 60% 70% 80%
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SURVEY RESULTS

Did you fl y to Palm Desert to attend Palm Desert Food & Wine?

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

17%Yes

No 83%

Airlines Flown Include: Air Canada, Alaska Airlines, Allegiant Air, American Airlines, Delta Airlines, Southwest Airlines, United Airlines, & WestJet



302024 PARTNER SUMMARY // PALM DESERT FOOD & WINE 2024

SURVEY RESULTS

Did you dine out during Palm Desert Food & Wine?

If you answered “Yes,” how many times did you dine out?

0% 10% 20% 30% 40% 50% 60% 70%

Yes

No

68%

32%

1-3

4-5

6+

63%

15%

22%

0% 10% 20% 30% 40% 50% 60% 70%
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SURVEY RESULTS

Did you visit the El Paseo Shopping District during your stay?

If you answered “Yes,” did you make any purchases?

0% 10% 20% 30% 40% 50% 60% 70%

Yes

No

61%

39%

0% 10% 20% 30% 40% 50% 60% 70%

Yes

No

68%

32%
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SURVEY RESULTS

Do you plan to attend Palm Desert Food & Wine next year?
(March 20–23, 2025)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

80%Yes

No 20%



SPONSORS
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SPONSORS

chef sponsors

reserve sponsors

media sponsor

premier sponsor official automotive sponsor

presenting sponsor

sponsors and partners

welcoming sponsor

culinary sponsor

aldente sponsors

table sponsors



352024 PARTNER SUMMARY // PALM DESERT FOOD & WINE 2024



Thank You!
Let Palm Desert Food & Wine work for you – call us today

PHOTOGRAPHY  //  YASIN CHAUDHRY  //  TIFFANY L. CLARK  //  JOSE CORONA  //  NICOLE JARAMILLO  //  MOLLIE KIMBERLING  //  CAROLINE POLLY  //  A1 PARTY RENTALS  

303 N. Indian Canyon Dr., Palm Springs, CA 92262  //  palmspringslife.com

MICHAEL MATHEWS
Director of Sponsorships
& Community Relations

Palm Springs Life
760-325-2333, ext 236

michaelm@palmspringslife.com

TONY MARCHESE
Co-Producer, Palm Desert Food & Wine

760-534-2851
tony@palmspringslife.com

07/15/24

PAULINA LARSON
Director of Business Development

Palm Springs Life
760-325-2333, ext 286

paulina@palmspringslife.com


